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Product & Brand Management
(Old Course)
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ENGLISH VERSION

Instruction : Right hand side figures show marks.

1

Define Product. Explain in detail various stages of
product life cycle. Describe marketing strategies used in
various stages of product life cycle.

OR

(A) Explain the concept of product, and its characteristics.

(B) Explain the meaning of product mix, product line,
product mix width, product mix depth and product mix
consistency.

What is New Product ? Discuss the stages (process) of
new product development.

OR

(A) What is Market Testing? Explain the various
methods of market testing.

(B) Explain the reasons (causes) for the success and
failure of new product.

Explain the meaning and characteristics of Brand Equity.
Discuss 1in detail various brand assets that create Brand
Equity.

OR
Write note :

(1) Brand Awareness and Brand Image
(2) Importance of Branding

What is the meaning of Brand Extension ? Explain its
need, advantages, limitations and types in detail.
OR
Write note :
(1) Limitations of Global Brand
(2) E-Branding
(3) Family versus Individual Brand names.

Qu

20

10
10

20

10

10

15

15

15

15

JBA-002-002308] 2 [ 150 ]



